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Separate division for promotional doormats 
As part of a strategic reorientation, emco Bau has created its own promotion-
al doormat division with Nicole Rudau acting as Sales Manager Promotion. 
The aim of the restructuring is to increase its presence in this market. As a re-
sult, among other things, promotional product distributors and large agencies 
are to be added as new customers. In addition to new product developments, 
various marketing measures and targeted communication concepts are planned 

for this purpose. “We want to establish emco Bau 
as the leading manufacturer of promotional mats 

in Europe,” says Rudau. The 49-year-old has many years of experience in the 
industry and, prior to moving to a senior position, she contributed significant-
ly to the establishment of a distributor for clean-off products. For more than 
50 years, emco Bau has been developing and manufacturing object-oriented, 
clean-off floor covering systems of higher quality and safety standards. By its 
own account, emco Bau is the market leader in Germany and the highest-rev-
enue supplier worldwide. In addition to entrance mat systems, clean-off floor 
coverings and carpet mats, high-quality grates for the swimming pool and san-

itary area are also part of the product portfolio. A diverse selection of design and components in combination with 
excellent support quality and comprehensive services enables architecturally sophisticated solutions for all require-
ment profiles. The company is a division of the emco Group in Lingen. Further at: www.emco-bau.com 

A success story from Düsseldorf
The Düsseldorf start-up Dankebox produces high-quality, personalised all-in-one gift boxes. 
The focus is on an appreciation for every detail. This starts with the paper supplied by the 
long-standing quality manufacturer Gmund from Tegernsee in Bavaria. The delicacies in the 
boxes come from manufactories, family businesses and regional partners. Printing and finish-
ing are climate-neutral at the medium-sized printing company “Das Druckhaus” in Korschen-
broich and assembly is carried by integrative workshops 
for people with disabilities in the region. Industry custom-
ers can partially customise the beautiful boxes thanks to 
the digitally printed greeting card available from one piece. 
Complete individualisation of the outer box includ-
ing paper, ribbon colour and embossed logo is pos-
sible from 100 pieces. On request, individual shipment di-
rect to the recipient is possible – of course, climate neu-
tral. A year has now passed since the trade show premiere 
at the PSI 2019. The customer list of the young company 
has grown respectably during this time: well-known brands 
and many small and medium-sized companies are among 
the customers of Dankebox. Visitors to the PSI 2020 can 
see the Dankebox in Hall 11, Stand L41 (Newcomer Area). 
www.dankebox.de

The delicacies in the boxes come from manufactories, family busi-
nesses and regional partners. 

emco Bautechnik GmbH

Dankebox

Nicole Rudau, Sales Manager 
Promotion, heads the newly 
created division for promotional 
doormats.
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W
hether as the AOC mini-pocket umbrel-
la 5468 or as the AC umbrella 1118 – the 
FARE

®
 camouflage certainly lives up to 

its name: With a camouflage pattern in 
olive-combi or grey-combi, it fits in per-

fectly with the current fashion trend. And it is a real 
eye-catcher in the right environment, despite being al-
most impossible to make out in the city jungle. After hav-
ing already presented new entry-level models for con-
ventional umbrellas and guest umbrellas, the AOC mi-
ni-pocket umbrella 5412 will be launched next year as 
the lowest-priced double-automatic pocket umbrella. With 
a high-quality windproof system and twelve attractive 
colour variations, it is ideal for price-sensitive projects 
with high standards. And suitable for a sporty and young 
appearance is the new AC umbrella FARE

®
-Loop 1199 

with a strap made of fabric tape, which is attached with 
carabiners in the openings on the top and handle. This 
allows numerous carrying options.

Advertising at hand

As a promotional product, the umbrella has always of-
fered plenty of space for attention-grabbing messages. 
Two new products now offer even more scope for cre-
ative ideas and surprising campaigns. The mini-pocket 
umbrella FARE

®
-Fillit 5052 has a transparent and indi-

vidually refillable plastic handle with a screw cap. Apart 

Next year, FARE
®
 will again be show-

ing how versatilely an umbrella can 
be developed and redesigned. With 
current design trends, new finishing 
options, the use of high-quality mate-
rials and clever detail solutions, the 
right model can be found for every 
target group. 

FARE 

For a cheerful  
        mood in the rain

from the space, there are hardly any limits for creative 
ideas and customer wishes: Whether it be vouchers, small-
scale products, practical accessories or culinary delights 
– here is sufficient space for everything in the handle. In 
addition, the advertising space at the end of the handle 
is reserved for a high quality Doming sticker. 

I’m singin’ in the rain

The AC midsize umbrella FARE
®
 Sound 7799 also has 

something special in its handle. A loudspeaker is inte-
grated into the handle, over which an audio file is played 
on opening the automatic umbrella by pressing a button. 
The familiar sound of “I’m singin’ in the rain” can be 
heard. However, FARE

®
 can also fulfil individual requests 

from stock in small quantities. This is not restricted to 
the brand jingle of major corporations. Everyday sounds 
such as an engine sound, a ship’s horn or the sound of 
opening a bottle are enough to create positive associa-
tions with a brand or a product. This is advertising with 
all our senses.

www.fare.de 

Advertising always at hand! Fare has implemented a  
clever idea here: the mini-pocket umbrella Fillit 5052 has 
a transparent and individually refillable plastic handle. 

In a cheerful mood at the CHOICE 
Preview: Fare marketing specialist 
Vesna Kronenthal.
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a high-quality appearance. The tip and the joints are also 
made of glossy metal. A top product as an incentive or 
a high-quality customer gift. 

Revolutionary dyeing process 

A genuine novelty in these two products is also the black 
cover material used. As with the ÖkoBrella series made 
of recycled plastics, the yarn has already been complete-
ly dyed during the production process with a revolution-
ary dyeing process and only then woven into a fabric. 
This process completely dispenses with water and, for 
the most part, with the use of harmful chemicals. The 
energy-consuming drying time, which is otherwise nec-

essary for the traditional, wa-
ter-based dyeing of finished fab-
rics, is eliminated. The FARE

®
 

waterSAVE
®
 cover material thus 

drastically reduces the consump-
tion of valuable raw materials, 
energy consumption and pollu-
tion of the environment with harm-
ful substances. “The upcoming 
deliveries of all Style Series mod-
els as well as the well-known AC 
Colorline umbrella will be made 
with the new cover material, mak-
ing it a great step in our sustain-
ability strategy and the perfect 
promotional product with a sus-
tainable footprint,” says Manag-
ing Director Volker Griesel.  <

Sustainable innovations 

There are exciting innovations with which FARE
®
 once 

again sets the benchmark for quality umbrellas, not only 
in terms of innovation but also in terms of sustainabili-
ty: Umbrella or bag? Bag or umbrella? It doesn’t really 
matter because with the mini-pocket umbrella ÖkoBrel-
la Shopping 9159 you always have both at hand. The 
zipped case is also a practical shoulder bag with plenty 
of space and thus allows plastic bags to be dispensed 
with. When it is dry, the umbrella can be stowed in the 
bag which, just like the cover of the umbrella, is made of 
STANDARD 100 by OEKO-TEX

®
 certified polyester-pon-

gee material made from recycled plastics. Two visual 
highlights complete the new collection: The AOC over-
size pocket umbrella FARE

®
 Colorline 5644 reveals its 

best side only at second glance. By pressing the col-
our-coded release button, the oversized umbrella opens 
up to reveal the colour-varnished umbrella – an absolute 
novelty with a pocket umbrella. The colour is repeated 
in the matching plastic joints on the black fibreglass ribs. 
In contrast, the special features of the next model are re-
vealed when you first touch it: the AOC oversize pocket 
umbrella FARE

®
-Steel 5659 is literally “heavy metal” be-

cause chrome-plated metal used in the handle ensures 

How about a short trip  
to the rainforest? 

www.fare.de 

In a cheerful mood at the CHOICE 
Preview: Fare marketing specialist 
Vesna Kronenthal.

Made of high-quality, odourless polyethylene 
material, the FARE

®
 Pure also provides a clear 

view as the AC guest screen 2333 with a diam-
eter of 120 cm. 
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A s part of the intensive cooperation between 
Reed Exhibitions – as the organisers of the 
leading trade shows PSI and PromoTex 
Expo – and the Turkish industry associa-
tion Promotürk, industry representatives 

visited the association’s PROMexpo trade show in Istan-
bul last October. The Turkish promotional product trade 
show, the only international conference platform for the 
advertising industry in Turkey according to the organisers, 
opened its doors at the CNR EXPO Yeşilköy in Istanbul 
for the 32nd time. 24 owners and executives from 15  major 
PSI trading companies from all over Germany accepted 
the invitation and, accompanied by Astrid Langenstein, 
Project Manager Sourcing, and Ralf Uwe Schneider, Head 
of PSI Distributor Sales, used the trade show to get to know 
local products and manufacturers.

The PSI offers promotional product distributors and consultants services 
tailored to their requirements: Personal advice and product research, 
marketing, vocational training and online product search solutions. In 
addition, it offers a variety of  industry contacts, such as the Turkish industry 
association Promotürk. And that led to an exclusive visit to the association’s 
PROMexpo trade show in Istanbul.

PSI members visit PROMexpo in Istanbul

Exclusive invitation  
                  to the Bosporus

Successful initiative

This exclusive offer was made possible as a result of an 
initiative by PSI Managing Director Michael Freter and 
Promotürk Chairman Dr. Abdullah Gürz. A year ago, Mi-
chael Freter travelled to the Bosporus where, on the oc-
casion of the traditional fasting break, a good 200 mem-
bers of the Turkish industry association Promotürk met 
for a meal and discussions. During his speech at that time, 
Dr. Abdullah Gürz highlighted the special importance of 
the PSI for Turkish companies. As far as Europe is con-
cerned, the leading trade show for the promotional prod-
uct industry is the central marketplace, according to Gürz. 
Supported by Promotürk and the Istanbul Chamber of 
Commerce, Turkish exhibitors will have a stronger pres-
ence at the upcoming PSI as well as at the PromoTex Expo. 
Consequently, PSI and PromoTex Expo visitors await the 

leading Turkish suppliers in Düsseldorf. In advance, the 
said invitation to the PROMexpo in the Eurasian metrop-
olis was made.

Interesting and unusual spectrum

According to the organiser, PROMexpo offers “a compre-
hensive range of writing instruments, stationery and office 
supplies, technology and electronics products, chocolate 
and confectionery, printed T-shirts, promotional products 
made of porcelain and glass, as well as bags and confer-
ence materials.” And precisely this diversity especially im-
pressed the group because in addition to highly efficient 
textile suppliers, the trade show also offered interesting 
manufacturers of products that presented a high degree 
of individualisation even in small quantities as well as pre-
viously unknown innovations. Exhibitors with products pop-

The visit of the PROMexpo was completed by a nice 
 supporting programme.

PSI Journal 1/2020 www.psi-network.de www.psi-network.de PSI Journal 1/2020

64

In
d
u
st

ry

In
d
u
st

ry

64_65_BRANCHE_PROMexpo_e.indd   6464_65_BRANCHE_PROMexpo_e.indd   64 02.12.19   17:1802.12.19   17:18

1._Durchgang 624 mm x 880 mm / 16-Seiter S+W ohne Bogenwendung Magenta 62,4x88cm 19-1635 MAGALOG2020_EN 19-12-16 19:28:39 (4 A) Journal_EN_BD80 Spot2 19-1635 MAGALOG2020_EN 19-12-16 19:28:39 (4 A) Journal_EN_BD80 Spot1 19-1635 MAGALOG2020_EN 19-12-16 19:28:39 (4 A) Journal_EN_BD80 Yellow 19-1635 MAGALOG2020_EN 19-12-16 19:28:39 (4 A) Journal_EN_BD80 Magenta 19-1635 MAGALOG2020_EN 19-12-16 19:28:39 (4 A) Journal_EN_BD80 Cyan 19-1635 MAGALOG2020_EN 19-12-16 19:28:39 (4 A) Journal_EN_BD80 Black

1
9

-1
6

3
5

 M
A

G
A

L
O

G
2

0
2

0
_

E
N

 1
9

-1
2

-1
6

 1
9

:2
8

:3
9

 (4
 A

) J
o

u
rn

a
l_

E
N

_
B

D
8

0
     1

6
-S

e
ite

r S
+

W
 o

h
n

e
 B

o
g

e
n

w
e

n
d

u
n

g
 M

a
g

e
n

ta
 6

2
,4

x
8

8
c
m

    
4
 A

  /  1
9
-1

6
3
5
 M

A
G

A
L
O

G
2
0
2
0
_
E

N
  /  J

o
u
rn

a
l_

E
N

_
B

D
8
0

 
cm

y 70 
k 70 

cm
y 50 

k 50 
cm

y 30 
k 30 

cm
y 

cm
 

cy 
m

y 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100  
 

cm
y 70 

k 70 
cm

y 50 
k 50 

cm
y 30 

k 30 
cm

y 
cm

 
cy 

m
y 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100  

4

4
 -

 1
6

-S
e

it
e

r 
- 

J
o

u
rn

a
l_

E
N

_
B

D
8

0

B
la

c
k
C

y
a

n
M

a
g

e
n

ta
Y

e
llo

w
S

p
o

t1
S

p
o

t2

001-144_PSI_EN.p49.pdf                                                                                                   




