
”A keen sense of  figures  
and good judgement.”

Edeltraud Syllwasschy, who is responsible for human 
resources, accounting and finance, is the first to have her 
say: “I trust my gut feeling and judgment, which have led 
to good and right decisions both in my life and at the com-
pany. My keen sense of figures is helpful and I make sure 
we know where we are each month. This is an important 
stabilising factor for me.” She only needs a tax consultant 
for the tax return as she prepares the internal financial 
statements with her own department. 

“He is extremely important  
to the whole company.”

Michael Gleich, who is responsible for production and all 
technical areas, is very closely connected to the company. 
His father worked here all his professional life, and he him-
self has been around for 30 years. He enjoyed a long friend-
ship with Hans Höhner. Ralf Richter puts into a nutshell 
what he would never say himself (even though he would 
not have been called into production right now): “Michael 
is extremely important to the company. He knows his way 
around everywhere and all departments benefit from his 
enormous experience.” No wonder he is also an examin-
er for process mechanics for plastic and rubber technolo-
gy at the Chamber of Industry and Commerce (IHK). 

“I got a big chance and  
I‘m grateful for that.”

Alexander Bolinger is deputy head of the injection mould-
ing department. He started his apprenticeship at Klio-Eter-
na in 1998 and then continued his education as an indus-
try master process mechanic for plastics and rubber tech-
nology. In the meantime, he is also an IHK examiner for 
practical examinations in his subject at other companies. 
He enjoys the complex work processes associated with 
setting up, checking and maintaining injection moulding 
machines, meeting the challenges with technical knowl-
edge and skill. “I first came to Germany from Kazakhstan 
in 1995 as a repatriate with my family and then applied for 
an apprenticeship. The boss (Hans Höh-
ner) offered me an interview. He was 
very friendly and immediately gave me 
the chance to work here. This start was 
very important for me and I am still very 
grateful for it today. Personal interactions 
here are good and that‘s nice.” 

“Nice people,  
good atmosphere.”

Dennis Gleich is a high school graduate and 
was about to start his studies in IT security in 
summer. As a son of Michael Gleich, he has 
known the company from childhood and of 
course from many summer jobs. He is current-
ly helping to prepare for the anniversary event. 
“I like it here: Nice people, good atmosphere.”

“I still enjoy it here.”

Ludwig Gutmann, at the age of 85, is 
still unable to sever his relations with 
Klio-Eterna. He worked in various de-
partments for several decades. Since 
retiring, he still does facility manager 
and messenger tasks and helps wher-
ever a reinforcement is needed. He got on well with Hans 
Höhner and they often had lunch together. “The boss has 
assured me that I can stay as long as I like. And I still en-
joy it here.”

“Get a lot of  support  
from the company.”

Kevin Dietzig joined Klio-Eterna in 
2017. The qualified baker had a good 
position at a large bakery for over ten 
years but he could not imagine spend-
ing all his professional life there, espe-
cially as he is also a very tech-savvy 
fireman. Following a straightforward ap-
plication and a tour of the company, he 
was fascinated by the company. This is 
where he could really develop himself. 
“The fact that I got the opportunity to 

get a taste of different departments made the reorienta-
tion easy for me.“ This turned into a real fresh start be-
cause he was soon able to complete a six-month course 
and get a good job in toolmaking. Meanwhile, he has start-
ed training as a toolmaker and is very satisfied. „I have re-
ceived a lot of support from the company. I like Klio-Eter-
na a lot and I still see myself here in ten years from now,” 
he concludes.

CEOs since 2017: Michael Gleich and Edeltraud Syllwasschy.

Klio-Eterna has launched 
a new products offen-
sive for its anniversary 
year. For example, the 
best-seller Euro was com-
pletely redesigned.
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A
book is much more than simply a present. 
A book can become a lifelong compan-
ion if it arouses the right emotions in the 
reader. With creative ideas and publishing 
know-how, the Good Life team ensures 

that by using a tailor-made book a promotional product 
becomes a real centrepiece, or a promotion becomes a 
sales promotion with a lasting recall effect.

Renowned partners

As a subsidiary of Cologne-based VEMAG AG and the 
Münster-based publishing house Coppenrath Verlag, Good 
Life Books & Media has access to a substantial database 
of millions of texts in up to 29 languages from various sec-
tors and theme worlds, including relevant image and vid-
eo material. Thanks to other well-known publishing part-
ners such as Bastei Lübbe AG and the longstanding pub-
lishing house Ulmer Verlag, the portfolio also includes nov-
els, thrillers and other best-sellers as well as garden and 
nature reading matter. Travel guides, dictionaries and an 
extensive selection of gift books, calendars and station-
ery items complete the assortment. With great know-how 
and sensitivity, the team of experts creates unique books 
as well as games and gifts for adults and children from this.

Years of experience

The Good Life Books & Media team has many years of 
substantial experience in the diverse fields of the publish-
ing, media and advertising industries. The experts in pro-
ject management, editing, graphics and production have 
successfully implemented projects for renowned compa-

Good Life Books & Media GmbH specialises in promotional 
publishing and content marketing. As a 360-degree service 
partner, the Munich-based company develops, conceptualises 
and manufactures customised book and media products 
specifically for brands and companies. 

In Hall 11 at the PSI 2020

Customised book  
        and media products

nies and worked together with numerous partners from 
the promotional product trade.

Books as far as the eye can see

Thick or thin, big or small, light or heavy – every brand 
and every occasion need a tailor-made idea and perfect 
implementation in order to inspire its customers as a pre-
mium product or as part of a POS promotion. The theme 
worlds in the portfolio of Good Life Books & Media range 
from innovative and enticing recipe ideas, relaxation tips 
and well-being for adults to (pre-)reading, puzzle and draw-
ing fun for the younger target group.

Expert meeting at the PSI 2020

As a specialist in customised book, gift, gaming and me-
dia products, Good Life Books & Media will, of course, 
also be represented in Düsseldorf at the PSI 2020, the 
leading European trade show for the promotional prod-
uct industry. Managing Director Oliver Rehme and his 
team look forward to meeting you personally. Good Life 
Books & Media can be found at PSI 2020 in Hall 11, 
Stand F14. Please send your request for an appointment 
by e-mail to lanz@goodlifebooks.de. <

Oliver Rehme is Managing Director of Good Life in Munich and 
has many years of sound experience in the diverse fields of the 
publishing, media and advertising industries. 

Individual brochures 
accompany the market 
launch of new product 
variations at the POS. 
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Solution against plastic waste
Recycle Bags recycles about three to seven used PET bottles 
for each of its new bags: Independent research shows that 
RPET bags have the lowest environmental impact. Recycle 
Bags supplies corresponding bags which have a long service 
life, are sturdy, handy and intended for everyday use. An ideal 
alternative to disposable plastic bags and the newest product 
in the range is the RPET Fresh Bag, a fruit and vegetable bag 
made entirely of recycled PET material which allows foodstuffs 
from the vegetable department, bakery and supermarket to 
breathe.
11K35
 

PSI 48301  
Recycle Bags (by SL Lederwaren B.V.)  

Tel +31 6 42239818 

info@slbags.com  

www.recyclebags.eu

Haptic thank-you
Among the new products of the Düsseldorf-based start-up 
Dankebox is a new box with German beekeeper honey and a 
wooden honey spoon. In addition, the company is presenting a 
few surprises that have been in great demand for a long time 
and that have been developed in collaboration with promo-
tional product distributors and industry customers. The PSI 
newcomer is offering the well-known best-sellers “Handmade 
Chocolates”, “Premium Darjeeling”, “Rhineland Barbecue”, 
“Finest Fruit Spread” and “Mediterranean Delicacies”. The 
paper for the sustainable thank-you box is delivered regionally 
by the Bavarian paper manufacturer Gmund whilst printing and 
finishing are done climate neutrally in the region. Assembly is 
carried out by integrative workshops for people with disabili-
ties. It is sent climate neutrally with DHL GoGreen, on request 
also direct to the recipient. According to the Düsseldorf-based 
company, customers such as Porsche, Google, Leica and TUI 
recommend theses high-quality, sustainable gifts “Made in 
Germany”.
11L41 

Dankebox – Brand Elephants GmbH  

Tel +49 211 17446416 

info@dankebox.de  

www.dankebox.de

PSI 43000 
IMTC Manufacturing & Trade GmbH 

Tel +49 8171 43390 

imtc@imtc.de 
www.axopad.de 

Pad for all situations
The assortment of IMTC Manufacturing & Trade GmbH 
now includes the AXOSelf pad. It adheres to almost any 
surface, without glue. If, for example, the suction force 
decreases due to the effects of dust, the back can be 
wiped off with a damp cloth and thus reused countless 
times. The pad can be used for a wide variety of applica-
tions: As a mousepad, writing pad, footrest or placemat. 
Axopad® is Made in Germany, phthalate-free, PAH-free 
and REACH compliant.
11A42 
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